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Q\GMAX

LINKING BRANDS ACROSS THE WORLD

GMAX Travel Retail was founded by myself in
2020 with the aim of bringing new and innovative
brands to the Global Travel Retail business.

| am delighted that 3 years on after linking up with
Tim Young a well-known expert in the liquor industry we
have assembled a portfolio of drinks brands and accessories
that match our vision. They all have exciting stories to
tell and | believe meet the needs of today's travellers.

| invite you to browse this brochure and take a look at
these wonderful brands. Tim and | would love to get
your feedback and look forward to hearing from you.

M ——

GARRY MAXWELL
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OURSTORY [

AU VODKA IS OFFICIALLY THE UK’S
FASTEST GROWING COMPANY!

- GROWTH INDEX -

AU VODKA IS THE UK'S NO.I ULTRA-PREMIUM VODKA
BRAND, CONSISTENTLY OUTPERFORMING LEGACY
BRANDS. RENOWNED FOR OUR ICONIC GOLD BOTTLES
AND A BRAND THAT WAS BORN IN THE HEART OF
WALES THAT HAS GROWN EXPONENTIALLY TO BECOME
THE MOST POPULAR AND SOUGHT AFTER VODKA IN
THE UK. FOLLOWING OUR HUGELY SUCCESSFUL
LAUNCH IN TO EUROPE, WE HAVE NOW REACHED AN
INCREDIBLE MILESTONE COMPLETING OUR LAUNCH
INTO THE USA.

OUR VODKA HAS REGEIVED NUMEROUS AWARDS,
TAKING HOME A NUMBER OF MEDALS AT THE
PRESTIGIOUS SPIRIT MASTERS AWARDS HOSTED BY
THE SPIRIT BUSINESS. WE GAINED A MASTERS MEDAL
FOR AU VODKA ORIGINAL, A GOLD MEDAL FOR OUR AU
VODKA GREEN WATERMELON AND SILVER MEDALS FOR
OUR BLACK GRAPE, BLUE RASPBERRY AND FRUIT
PUNCH FLAVOURS.

FROM GOLD BOTTLES TO GLOBAL DOMINATION
EXPANDING RAPIDLY IN EUROPE AND ROW, EXPORTING
OVER A MILLION BOTTLES WORLDWIDE.

EXPLOSIVE GROWTH

FROM £700K IN 2020 T0 £86.5M IN 2024, A e
AU BEGAME THE UK,S FASTEST'GRUWING BRAND. AU VODKA HEADQUARTERS, UK - DWNER CHARLIE MORGAN (LEFT), CHARLIE SLOTH (MIDDLE), JACKSON QUINN (RIGHT)

T BRIGHTPEARL LIGHTNING UK’S BEST SELLING
EBEIII\RI Egg 90 WINNER (2020) N I Q PRE-MIXED DRINKS (2023)

SOCIAL MEDIA FOLLOWING & ENGAGEMENT

307K FOLLOWERS 433K FOLLOWERS 329K FOLLOWERS
9M LIKES 14.7M MOST VIEWS 199 LIKES
9.2M MOST VIEWS




AU VODKA MARKETING

A LARGE PART OF SUCCESS WAS ACHIEVED WHEN CHARLIE SLOTH (UK DJ AND
CELEBRITY) BOUGHT INTO THE COMPANY, HELPING AU TAKE OVER THE UK URBAN AND
HIP HOP SCENE. USING IMAGERY AND VIDEOS WITH THE BIGGEST AND THE BEST
ARTISTS AND INFLUENCERS IN THE UK ON SOCIAL MEDIA. TAKING AU VODKA TO THE
NEXT LEVEL INCREASING INSTAGRAM FOLLOWERS TO OVER 330K. THE CELEBRITY
AMBASSADORS KEEP GETTING BIGGER WITH GLOBAL SUPER STAR ARTISTS AND
ATHLETES GETTING INVOLVED SUCH AS RONALDINHO, TYSON FURY AND JAKE PAUL.

AU VODKA STRIVES TO CREATE DISRUPTIVE AND EPIC SOCIAL MEDIA GONTENT
FEATURING THE BIGGEST GLOBAL STARS IN SPORTS, CONTENT AND MUSIC. GAINING
OVER | BILLION IMPRESSIONS. AU CREATES VIRAL CAMPAIGNS, THESE CAMPAIGNS
BRING NEW AUDIENGES TO AU VODKA, GENERATE EXCITEMENT AND HYPE AROUND THE
BRAND AND IT’S PRODUCTS.

AU VODKA'S HIGH SOCIAL MEDIA
ENGAGEMENT STATS (©

AU VODKA 166
AVIATION
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AU VODKA

TRAVEL AGTIVATIONS

WORLD’S LARGEST VODKA BOTTLE

AU VODKA NOW HOLDS THE WORLD RECORD FOR THE
LARGEST VODKA BOTTLE TO EVER EXIST. THIS GIANT
VODKA BOTTLE IS A SYMBOL OF OUR SCALE &
AMBITION TO PUSH BOUNDARIES & CREATE
UNFORGETTABLE EXPERIENCES.

AU VODKA'S LATEST AGTIVATION SHOWCASES THE
STUNNING BOTTLE CHRISTMAS TREE IN LONDON
LUTON AIRPORT. THIS FESTIVE ACTIVATION OFFERS
CUSTOMERS A CHANCE TO GRAB LAST-MINUTE
HOLIDAY GIFTS WHILE TRAVELING.




AU VODKA
AIRPORT SPACES & POP UP BARS

AU VODKA IS EXPANDING ITS PRESENGE NOT ONLY IN
AIRPORTS, BUT ALSO ONBOARD LEADING AIRLINES AND
MAJOR FERRY OPERATORS.

AVAILABLE IN DUTY FREE AND ON AIRLINES, IT'S THE
PERFECT HOLIDAY GIFT OR TRAVEL INDULGENGE.
EXPERIENGE THE BRAND FOR YOURSELF AT ONE OF OUR
MANY ACTIVATIONS AND POP-UP BARS.

AU VODKA CONTINUES TO SOAR IN TRAVEL RETAIL SPACES,
PARTNERING WITH MAJOR AIRPORTS AND AIRLINES. WITH
ITS BOLD BRAND PRESENCE, IT'S IMPOSSIBLE TO MISS.




AU VODKA
FLAVOUR GOLLECTION

oGL GOLLECTION
ORIGINAL, BLACK GRAPE, BLUE RASPBERRY, PINK LEMONADE, STRAWBERRY

BURST, JUICY PEACH (PET 5CL OPTIONS AVAILABLE)

JoCL GOLLEGTION
BLUE RASPBERRY, JUICY PEACH

70GL COLLEGTION

ORIGINAL, BLUE RASPBERRY, BLACK GRAPE, FRUIT PUNCH, GREEN WATERMELON,
STRAWBERRY BURST, BUBBLEGUM, PINK LEMONADE, COSMIC BERRIES,
PINEAPPLE CRUSH & JUICY PEACH.

.0 LITRE COLLEGTION
ORIGINAL, PINK LEMONADE, BLUE RASPBERRY, BUBBLEGUM, JUICY PEACH,
STRAWBERRY BURST

.5 LITRE COLLEGTION
ORIGINAL, FRUIT PUNCH, BLUE RASPBERRY

3 LITRE GOLLECTION
ORIGINAL, BLUE RASPBERRY, BLACK GRAPE & FRUIT PUNCH

NEWEST FLAVOUR
JUICY PEACH

BEST SELLER
BLUE RASPBERRY

AVAILABLE AS IL, 70CL, 35CL
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US & GLOBAL TAKEGVER

OVER
220 000 JUICY PEACH BOTTLES SOLD
y IN 4 MONTHS (SINCE LAUNCH)
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UK'S BEST SELLING RTD, SELLING | MILLION EVERY WEEK

- NIELSONDATA -

ausmoeressrsas — FULL PRE-MIXED GAN FLAVOUR RANGE

PRE-MIXED CANS IN THE UK.

INSPIRED BY OUR SIGNATURE
COLLECTION OF FLAVOURS, AU VODKA
CANS ARE THE PERFECT DRINK FOR
ANY OCCASION.

NOW LAUNCHED IN THE USA STARTING
WITH THE FLAVOURS BLUE RASPBERRY,
PINEAPPLE CRUSH AND JUICY PEACH.

PRE-MIXED VODKA SODA

] BLUE RASPBERRY PINK LEMONADE BLACK GRAPE
5 /0 ABV / 33 u M I' CHERRYADE JUICY PEACH PINEAPPLE CRUSH

JUICY PEAGH RTD SOLD OUT IN
THE FIRST WEEK OF LAUNCH!




CANS EVERY WEEK! [ Ay

AU VODKA CANS ARE OFFICIALLY THE BEST-SELLING RTD ACROSS THE UK,
SELLING | MILLION CANS EVERY WEEK FOR THE LAST [2 WEEKS.

MIESLON DATA IZWEERS ENDING 140625
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NEW GAFFEINATED CANS LARGER CAN SOOML

HIGHLY CAFFEINATED

2 FLAVOURS 25MG CAFFEINE PER [0OML



COCGKTAILS IN A GAN

WE'VE COMBINED OUR AWARD-WINNING AU
VODKA WITH TROPICAL FLAVOURS TO CREATE TWO
REFRESHING, NITRO-INFUSED COCKTAILS.

ENJOY THE SWEET STRAWBERRY DAIQUIRI. MADE
WITH THE FINEST STRAWBERRIES, AND THE
EXOTIC BLUE HAWAIIAN. BLENDING PINEAPPLE
AND COCONUT. BOTH OFFER A SMOOTH FINISH,
PERFECT FOR ANY OCCASION.

OUR COCKTAIL CANS ARE PERFECTLY MEASURED
AND READY TO DRINK. BEST SERVED CHILLED,
POURED OVER ICE. FLAVOURED SPIRIT DRINK.

BLUE HAWAIIAN

2 FLAVOURS
8% ABV / 200ML




V ODKA

AU VODKA TRAVEL
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A LEGACY OF BONDING OVER BOURBON

Baorn from a shared passion for whiskey, Brother's Bond Bourbon is the
authentic creation of lan Somerhalder and Paul Wesley, stars of The Vampire
Diaries. More than just co-founders, they are (ifelong friends and whiskey
conneisseurs, actively invoived in every step of the process.

Whiskey Experts at Heart - 1an and Paul's deep knowledge and dedication
shape every expression

Recognized Excellence - lan Samerhalder was named Best Guest Palate of
All Time by whiskey authority Fred Minnick,

Most Followed Spirits Brand on Instagram - Engaging a global community of
over 83 million fans.

Exceptional Bourbon, Unmatched Quality
Brothers Bond is more than just 3 celebrity-backed brand=its an
award-winning whiskey that stands aut in the spirits industry.

29 Industry Awards (and counting!)
Highly Rated - Respected by top whiskey critics, with multiple 93+ ratings,
including up ta 98 points

Crafted with hand-selected mash bills, meticulous small-batch blending,
and an obsession with rich, complex Aavors in perfect balance, every sip
delivers an experence worth savoring,

AGrowing Community of Bourbon Enthusiasts
While The Vampire Diaries fans have been the hackbone of our journey,
Brothers Bond is expanding its reach to "Spirit-Curious Millennials"=modem
whiskey lavers seeking quality and connection

Target Audience:

Ages 29-44

Balanced male & female audience

Above-average income, college-educated

Estimated 26 million potential consumers inthe USA

Mare Than Whiskey—A Bonding Experience

At Brother's Bond, we believe bourbon is about bringing people together
Whether ii's celedrating friendships, sharing stories, or raising a glass to
new memaorigs—

Every pour creates a bond. IU°s Time To Bond!

BROTHeRs AL

SMALL BATCH WHISKIES




BROTHER'S BOND

SMALL BATCH WHISKIES COMPETITORS
83M+ FOLLOWERS CROSS PLATFORM " IS
o
— 1
Terémana _ 786,000
proper 12 | ¢
pus Hombres [||EGEGG 5200
Avlatlon Gin - 350,000
Casamigos - 279,000
pulleir [ 175000
Angirssuvy [ o BROTHER'S BOND BOURBON AVG'S
Lollp 158 . e Engagement Rate: 4.79%
Pantalones [l 68000 Likes: 91k
Longbranch (] 2s.000

Commenis: 745

Engagement Rate 16X Bettar than Industry Average

v~ Dash Hudsan Foad 6 Bev Instagram Benchmark: Avg ER for Large Brands - 0.3%
12.7M+ : — . @8rothersbondBourbon  @iansomerhalder  @PaulWesley
Reached on top Views on top -
post in 2024 Key Audience post in 2024 ; e\
85% Pemale \

74% (GEN Z & Millennials), 43% (21-24 Gen Z) & 31% (25-24 Millennials)

2.0M+ 55M+ 26M+

PRESS - OVER 9BN+ IMPRESSIONS SINCE LAUNCH

Press highlights Brother's Bond Bourbon's strategic growth, industry partnerships, and a




OUR COMMITMENT TO SUSTAINABILITY

Crafting exceptional bourbon while nurturing the planet, one grain, ane bottle, and one acre at a time.

Our Mission

To create exceptional whiskey while preserving the planet for future HU'PS HR ' Nﬂ

generations-striving to transition our bourbon-making process to 100% [ Hg UTHERS Hn

regenerative practices. Pu SHALL BATCH WHISKIES
FOR REGEMERATION

Reach the tipping point of 100 million acres to Regenerative by 2030 — GOES BACK TD
Out of 1 billion U S. farmland acres, with our partners, 34 million acres have z REGENERATIVE
transitioned to regenerative practices. ' ] AGRICULTURE
Why It Matters

In 2014, experts warn we have only 60 harvests left due to global soil
degradation.

Regenerative agriculture restores soil health, captures carbon and is a viable
solution to our wellness, water, and climate ¢risis.

Ourimpact So Far
We donate 1% of Revenue to [iss the Ground®.

Fvery S$100 donated* = inspires + catalyzes the transition of 10 acres of

farmland to regenerative practices. “Hiss the Ground has had a
tremendaously positive effecton
we've supported the transition of 30K+ acres to regenerative practices. : creating awareness of and

accelerating the Regenerative

Generated +10 M impressions advocating for the cause. s
' mavement,

~Giaba Brown,
Founder,
Understanding Ag.

Launched one of the first U.S. bourbon made with regenerative grains.
Saving 81 tons of C0? annually with FSC-certified, locally sourced materials
and bottles.

EVERY POUR BUILDS A BOND

Now in a bold new look.

HTin
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Premium design that aligns with growing demand
for elevated craftmanship cues.

EFUTHEHE alN]

"BLLN B A wEET! Ual agwnngn waE!

Enhanced shelf visibility with consistent brand design
across all SKus,

Move to more sustainable bottle.










Ardnamurchan
The Midgie "with extra bite”
Travel Retail Exclusive

Bottle spec:

« 16,500 bottle batch Tasting notes:

» Six bottle/case Nose: Gammon ham with torched pineapple, prunes dipped in salt.

« 700ml bottle Strawberry jam on a salty cracker, almond oil, coconut macaroon, spearmint.

« Blockchain enabled through QR code

 Logo embossed clear glass bottle Palate: Salt-baked pear, meadowsweet, wildflowers, lemon thyme. Sultanas,
made from over 50% recycled glass cherrywood embers, cocoa powder, pink peppercorns.

Finish: A gentle puff of enticing, buoyant smoke. Himalayan pink salt, red
currant cordial. A constant mingling of sweet and salty. Dry, lengthy finish.

Whisky spec:

« 50% Bourbon Barrels, 48% Port
Barriques, 2% Sherry Casks

 75% Unpeated Spirit

 25% Peated Spirit

« Unchill filtered

« Natural Colour

o 55% ABV




Ardnamurchan
Single Cask #1009
GTR Exclusive

Bottle spec:

Single cask - small bottle batch

Six bottle/case

700ml bottle

Blockchain enabled through QR code
Logo printed on coated glass bottle

Whisky spec:

Spanish Pedro Ximénez Sherry Butt
Unpeated Spirit

Unchill filtered

Natural Colour

Cask strength ABV

TASTING NOTES:

Nose: Rich toffee, butter fudge, brown sugar, toasted
marshmallows and sweet oak/red fruits.

Palate: Creamy and oily. Biscuits and stewed red fruits,
citrus tart and a distinct maritime mineral saltiness.

Finish: Medium-long, featuring red fruits and woody spice.




Introduction

Background

Taste Profile

Flavour Forward Irish Whiskey

Velvet Cap Triple Cask is a high malt content small
batch Irish whiskey, produced at the Blackwater
Distillery in County Waterford, Ireland.

Velvet Cap was founded in 1880 by Thomas Power
of Dungarvan. His vision was to create new and
unique flavours through barrel maturation, and
this continues to be the focus of the brand today.

After blending, the whiskey is rested in a selection
of Bourbon, Port, and Stouted Rye casks. The taste
profile is layered but youthful. A firm foundation
of malt sets the stage with well balanced vanilla,
plum, and caramalized agave playing support.
Chocolate bonbons with a rich sherry centre
deliver on the promise of a stouted finish.



Velvet Gap Single Malt

Peated Sherny Cask Finish

100% Single Malt 700ml 40% ABV

Is it the turf-dried malt that gives Velvet Cap Peated Single Malt whiskey its distinct
aroma, or is it the sherry casks in which it rests? Breath it in: gentle peat smoke and
biscuity malt tempered with a hint of Jerez. This is one well-balanced drop.

Nose: Toasted almond breakfast cereal with notes of butter scotch and peat
Palate: Bright pie cherry, walnut husk, heather, note of mint. Peated underbelly
with rich, fruity grain backbone.

Finish: Long and mellow despite the touch of heat.

SINGLE MALT

WEATLD

100% Single Malt 700ml 40% ABV

This bottle of Velvet Cap Single Malt Irish whiskey was matured solely in Bordeaux
red wine casks for a full 5 years. This gives the whiskey its wonderful ruddy gold
colour, and the delicious scent of freshly baked redcurrant madeleines.

Nose: Red currant, dark sweet wine, figs and fruit salad, fruit cake, must, brown
sugar, carmalised muscat, pear

Palate: Dark cherry, vanilla, almond, dry biscuit, tannins, shortbread

Finish: Long lingering stone fruit and sultanas




VvV RUM
REAT ITISH RUM,

—D & DISTILLE
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IN THE UK.

WWW.VRUM.CO.UK -+ +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



SHARPING WHAT MIODERN
BRITISH RUM SHOULD BE

At the heart of V Rum is a story of ambition and doing things
differently. Founded by husband-and-wife entrepreneurs

Carl Churchill and Nicole Churchill, V Rum marks their

fifth business venture together, built on the same bold thinking
that saw them achieve remarkable success in the fintech world,
scaling and selling businesses with revenues

of over £200 million across 27 countries.

V Rum is more than just another venture to them; it’s a passion

project brought to life with purpose. From humble beginnings in a small distillery tucked
away in an old builder’s yard, Carl and Nicole have reimagined what Great British rum
can be. Today, that vision stands proudly in Southampton, at their £2.5 million,
state-of-the-art distillery which can produce up to one million litres a year.

V Rum is proud to be one of a handful of UK distilleries to control every stage
of production, from raw ingredients to the final spirit, ensuring quality, provenance,
and consistency in every bottle.
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WWW.VRUM.CO.UK -« +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



THE V RUM RANGE

White Rum
PREMIUM -« 40% Alc./Vol. S

RUM &
CACHACA
MASTER!

Crystal-clear and pristinely smooth, with
delicate citrus and vanilla notes, designed

to elevate classic and modern cocktails. @M
taste
FORMATS: 70cl, 5cl N

White Rum
OVERPROOF +« 60% Alc./Vol. ciom

U,
CACHACA
MASTERS

Bold yet strikingly smooth,
balancing power and refinement

for unforgettable serves. @

taste
FORMATS: 70cl, 5cl N\t 9%
Spirit Drink

SPICED + 37.5% Alc./Vol.

Sumptuously sweet and golden, fusing
warm spices, tropical citrus, and smoky
pineapple for an indulgent experience.

FORMATS: 70cl, 5¢l

WWW.VRUM.CO.UK -+ +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



MODERN GREAT BRITISH RUM

At the heart of our Hampshire based distillery we have a fermentation capacity of
24,000L and two Holstein-crafted copper stills with a 2,000L distillation capacity.
This gives us a one million litre distilling capacity per year.

Led by award-winning Head Distiller, Mikey Melrose, every batch is carefully refined to
deliver balance, depth, and smoothness, with the capacity to produce up to one million
bottles annually without compromising quality.

RTD’ s: A FAST Market expected to double from
GROWING *2.5bn
PREMIUM ©s5bhn
OPPORTUNITY by 2035

The UK RTD spirits market is rapidly

expanding, driven by.premlumlslatlon Strong shift towards a 5
and demand for quality, convenient serves. PREM I U M

V Rum RTDs were launched July 2025

and deliver bar-quality flavour with the & CRAFT

same sustainable ethos, crafted for modern,
on-the-go occasions, made with our
premium Great British Rum.

GROW £
The cans are available in three stunning 7

flavours, Grapefruit Twist, Tropical Crush by CAGR of 6.5% 7
and Spiced Rum Cola. 2025>2035. Q@

RTD category expected to

WWW.VRUM.CO.UK -« +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



LUXURY MEETS
RESPONSIBILITY

At V Rum, sustainability is not an
after-thought. The distillery is powered by
renewable biomass energy and 100% green
electricity, supported by an advanced heat recovery
system and on-site rainwater harvesting.

O/ renewable
1 00 /0 electricity
powers our distillery
and office space.

FSC-certified packagin
V'ISION o with over rp\g | HEAT ®

FUND I 90% b RECOVERY

20p from every
bottle sale supports recycled
grassroots sustainability projects content

systems used during production

WWW.VRUM.CO.UK -+ +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



BUILDING VISIBILITY & DEMAND

SELECTED APPEARANCES & PARTNERSHIPS

Channel 4 (Sunday Brunch) | ITV (Love Your Weekend) | Great Taste Book

London Dungeon (Merlin Entertainment) | Spirits Business Magazine

~15M+ 2.8M+
el 4 p is . REACH REACH
CHANNEL ' d via Infl
erage M i via PR, Ads an uencer /
e print partnerships

NOTABLE EVENTS

LOCAL: Top 50 Cocktail Bars | RumFest | Big Feastival

INTERNATIONAL: TFWA Cannes and Singapore | Prowein | BCB Berlin

146K
FOOTFALL

BB ocross 24 event

e TRALE ¥ TODAY ARy BTART X
m.nzm-aum
- 1.3M+

Dungeon qwned s9cnal { .@ : organic
campaign impressions "\ / Google search

traffic

v SPICED, NOW
I A 100%
RECYCLED

GLASS BOTTLE

BHOP ¥ EUM

WWW.VRUM.CO.UK -« +44 (0) 23 8201 6200 » GETINTOUCH@VRUM.CO.UK



amsbury

Unlike most gins, Ramsbury begins with one of the world’s finest vodkas, distilled from our own winter wheat
through a 43-plate copper still for exceptional smoothness. The result is a premium London Dry with a fresh,
floral twist — rich with juniper, citrus, woody angelica, bitter almond, spicy cinnamon, and our signature quince.

Recognized with multiple Gold medals at the San Francisco World Spirits Competition, Ramsbury Gin has
earned international acclaim for its balance, complexity, and sustainability — making it a favorite among
bartenders and modern gin drinkers alike.




o AT L] LUV

Wildflower Honey Gin e

Juicy raspberries and smooth wildflower honey
give this gin its vibrant edge. Bright, fruity, and silky,
it balances natural sweetness with refreshing character
LEMO v — bringing the spirit of the countryside straight to

B A |;\| the glass.

Crafted from our signature wheat spirit, Ramsbury
Lemon Balm Gin is bright, crisp, and refreshing with
alively citrus character. Herbal and zesty, it’s a fresh

—— . . . . -
e expression that captures the lightness of summer in
oo

every pour.
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NICE

Pale Rose

FRANCE

.

No.l

_a_ _

NICE

- Sauvignon
Blanc

SPAIN

No
e —

NICE

NICE for having
nowhere to be

No.1 is our dry, French Pale Rose, perfect for when the day’s
work is finished, but the sunlight isn’t.

ALWAYS A GOOD YEAR

We work with winemalkers we trust, tasting, swirling,
debating to make sure Nice stays beautifully consistent, year
after year.

O winNgEs @

NICE for times
of togetherness

No.2 is our crisp, dry Sauvignon Blanc, equally perfect with
sunlight or candlelight.

ALWAYS A GOOD YEAR

We work with winemalkers we trust, tasting, swirling,
debating to make sure Nice stays beautifully consistent, year
after year.

PLx
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o £ %
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NICE

NICE for late nights
and date nights

No.3 is our smooth, juicy Malbec, perfect for food, friends
and romance.

ALWAYS A GOOD YEAR

M a ! be C We work with winemakers we trust, tasting, swirling,
' debating to make sure Nice stays beautifully consistent, year
after year.
ARGENTINA PL
O@D % E‘q‘s\z‘

et 2
O winNgEs @

EVERY TIME

NICE for sudden
£ bursts of laughter

No.4 is our dry, sparkling white, fizzing, glowing, grinning,
delicious.

ALWAYS A GOOD YEAR

Fizr’ We work with winemakers we trust, tasting, swirling,
. debating to make sure Nice stays beautifully consistent, year
after year.

SPAIN PLE

&P
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A MOUTAI BULAO
Ka‘.’. @@

From China's highest-valuec

company - Kweichow Mou

subsidiary, Kweichow Mouta
(Group) Health Wine Co,, Ltd

Specifically designed for the
tional market - “No Pressure”

The first Moutai baijiu infuse
Longan, Angelica Dahuri
and Hawthorn

Chinese
Baijiu




What is baijiu?

A clear, distilled alcohol
fermented using a
unigue ancient ingredi-
ent called qu (i). It has
been produced in China
for thousands of years
and is typically
consumed at formal
banquets, state occa-
sions and where status

is required.

125ml

Aroma Type: Country of Origin:

Sauce aroma Guizhou, China

Alcohol: Ingredients:

53% vol. 106 Proof Baijiu (Sorghum, Wheat, Water from the
Net Content: Chishui River at Moutai Town), Longan,
125ml Angelica Dahurica, Wolfberry, Hawthorn
ON THE NOSE:

Hawthorne berries, ripe lychee, hints of roasted Espresso

ON THE PALATE:

Honeyed figs and jasmine, sweet & mellow, a silky mouthfeel
ON THE FINISH:

A lengthy and complex finish, without the fiery palette
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Moutai Bulao

One Bottle Gift Set

Perfect
Gift Choice

- One Bottle of 125mI| Moutai Bulao

- Two Emperor Tasting Glasses

1. Hold the bottle

with one hand

2. Pull the strap with
the other hand

3. Pull upwards



¥ afrENihE
ILE

Moutai Bulao

Four Bottles Gift Set

Perfect
Gift Choice

- Four bottles of 125mI| Moutai Bulao

- 4 Limited Edition Baijui Glasses

1. Hold the bottle

with one hand

2. Pull the strap with
the other hand

3. Pull upwards
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Moutai Bulao

Classic Blue

Moutai Bulao Classic Blue
boasts a smooth body and
harmonious flavors with a
long-lasting aroma, perfect
for business banquets,

gatherings, celebrations,

leisure, and gifts.

500mi

Product Information

Aroma Type:
Sauce aroma
Alcohol:

53% vol. 106 Proof
Net Content:

500 ml

TASTING NOTES

ON THE NOSE:

Country of Origin:

Guizhou, China

Ingredients:

Baijiu (Sorghum, Wheat, Water from the
Chishui River at Moutai Town), Longan,

Angelica Dahurica, Wolfberry, Hawthorn

Hints of dried longan, floral notes, and subtle sweetness

ON THE PALATE:

Smooth with flavors of caramelized fig, honey, and a silky texture

ON THE FINISH:

Long and elegant, with lingering vanilla and roasted nuts



&Fr

MOUTAI BULAO

ForE
LRbed]

Moutai Bulao

h=i

Classic Blue

Buy a Moutai Bulao
Classic Blue (500ml)
and get a
complimentary set of 4
Baijiu glasses and 1

dispenser jar

Cultural Moutai, Enchanting the World
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Master Huang Yongyu personally designed
The Drunken Wine Bottle,

also known as The Sack Bottle,

as a sincere gift from Jiugui Wine.
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750ml

Product Information Description
Aroma: Founded in 1956 Jiuguijiu became
Fuyu Baijiu a publicly listed corporation.
ABV: In 2005 the Hunan Provincial Science and
549 Technology Department recognized Jiuguijiu
Ingredients:

as a new category of extra strong baijiu
Sorghum, glutinous rice, rice, wheat and corn

made with a blend of big and small Qu.

Tasting Notes:
This has a cheese aroma with

a bit of everything going on.

A complex flavour with a clean finish.



Master Huang Yongyu'’s First Generation Masterpiece Master
Huang Yongyu personally designed The Drunken Wine Bottle, also
known as The Sack Bottle, as a sincere gift from Jiugui Wine.

Buy a Jiu Gui Jiu Li Series
(750ml) and receive a
complimentary ceramic gift
set.
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Meteal Artesanal

Dangerous Don, the mezcal that combines the gift of celebration with
tradition. Raise a glass and embark on an extraordinary journey that

Honours the past while embracing the joyous moments of the present.
e

Produced in Oaxaca, the heart of Mexico. We preserve the
7 time-honoured traditions of artisanal Mezcal making, while distilling

it with new, fresh and vibrant flavours
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DANGEROUS DON

ESPADIN
Soet ¢ Floval

HEART | Espadin

ABV | 45%

REGION | Santa Maria Quiegolani, Oaxaca
PRODUCER | Juan Nacho Diaz Cruz
DISTILLATION

Double distilled in copper still
APPEARANCE

Cristal & Bright

NOSE

Soft & floral

PALETTE

Light with hints of tropical fruit

DESTIL’ADO CON

CAFE
Lich £ chocalatey

HEART |  Espadin
ABV | 48%
REGION \
PRODUCER

Santiago Matatlan, Oaxaca
Celso Martinez Lopez

DISTILLATION

Double distilled in copper still, then distilled for
the third time with roasted Oaxacan coffee
APPEARANCE

Cristal & Bright

NOSE

A chocolate aroma with hints of roasted coffee
PALETTE

Rich & smooth, with subtle coffee notes
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LINKING BRANDS ACROSS THE WORLD

Please contact us for further information...

GARRY MAXWELL
DIRECTOR

M +44 (0)7855 267350
E G.MAXWELL@GMAXTR.COM

TIM YOUNG
WINES AND SPIRITS CONSULTANT

M +44 (0)7900 825402
E TIM@YOUNGSPIRITCONSULTING.COM

LLOYD MAXWELL
TRAVEL RETAIL MANAGER

M +44 (0)7985 240434
E LLOYD.MAXWELL@GMAXTR.COM

GMAX TRAVEL RETAIL UNIT 3 HEDGE END BUSINESS CENTRE, BOTLEY ROAD, SOUTHAMPTON S030 2AU

GMAXTR.COM




