


TheRolling Stones & Audience

250 million records sold. 1 in 2 music listeners are fans
Releasing Grammy winning albums into 2026

77m Spotify streams/annum. Highest earning live act of all time
Trans-generational fanbase

40m Social Media following, 70% below 45 years old

10m Fan-led Social communities

Access to 600k super fans, 40m Universal CRM

Universal, N.1 music business 40% market share
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The 50 Year Creative Bond with Jamaica

The Stones didn't just visit Jamaica - they made
music there, recording Goat's Head Soup their
iconic 1972 album.

They then worked with Jamaica's greats - Peter
Tosh, Sly & Robbie, Jimmy Cliff, Max Romeo,
Toots & the Maytals, Lee Scratch Perry forging
creative bonds that endured.

Reggae influenced albums from Black and Blue

to Emotional Rescue and inspirthem to sign Peter
Tosh.

Jamaica became a creative home - a place of
refuge, reinvention and musical exchange that
gave them energy and a second wind.

This exchange sparked more than music. It
inspired a rum that channels not just the island’s
essence, but the shared spirit they helped shape.

Born out of exile, Made in Jamaica



Made with Jamaica’s Finest

Crossfire Hurricane is
the first rum to unite
small-batch blends
from all four of
Jamaica’s legendary
distilleries, Hampden,
Clarendon, Long Pond,
and Worthy Park, making
it a true expression of

the island’s rum heritage.

IAN BURRELL

THE GLOBAL RUM AMBASSADOR
VOTED 10t MOST GLOBAL INFLUENTIAL
LIFETIME AWARD AT TALES OF THE COCKTAILS 2025

Our Co-Maker our Brand
Ambassador is one of the most
travelled and acclaimed figures

within the drinks industry who has

created the world's first

international Rum festival (The UK

RumFest) and inspired the birth of
rum festivals around the world
including Miami, Berlin, Paris,
Rome, Madrid, Prague, Hong

Kong, California, New York,

Chicago and Mauiritius.
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Crossfire Hurricane Reserve €44.99 RSP



Crossfire Hurricane Gold €34.99 RSP



Award Winning Liquid

Founded in 1969,
the IWSC is
recognised globally
for its rigorous
evaluation process.
This year, more
than 4,000 spirits
from nearly 100
countries were
entered, with all
products assessed
through blind
tasting by panels of
leading industry
experts. Only 6
rums got similar
accolades



HUGE PR LIFT FROM LAUNCH with 3BN Impressions
across US, UK, Ger, Fra, Swedish Premium Publications

INSIDEHOOK  JARIETY
VERGE
DIGEST WIRE




Earned Press Highlights



Earned Press Highlights

“This isn’t a celebrity gimmick — it’s a serious Jamaican rum project.”

The Rolling Stones’ new Jamaican rums are actually worth your time.”

“I love good Jamaican rum as much as | love the Stones,
and Reserve is what really floats my boat”

“The Stones didn’t just launch a rum. They built one with real Jamaican soul.”




Branding that
looks like Vintage
record covers






Film with unseen archives released Sept 2026



Peter Tosh, Mick Jagger

Jimmy Cliff recording the Harder they Come

Sly & Robbie with Mick Jagger & Keith Richards



Unique Hospitality Branding

Spoons, Stirrers, Pourers T Shirts Trays, Mats, Moulds, Tablecards



The Crossfire Hurricane

A New Orleans classic,
reborn with our rum. Named
after the hurricane-lamp
glass and the opening line
of “Jumpin’ Jack Flash” -
Rum, rhythm and swagger in
a glass.

Perfect Serves

Start Me Up

Our spin on the Espresso
Martini, powered by
Jamaican Blue Mountain
coffee. Smooth, rich and
built to hit like the
opening riff.

Jamaican Sunrise

A bold twist on the Tequila Sunrise
that became Keith Richards’ drink of
choice on the 1972 US tour. Fresh
orange juice, grenadine and
Crossfire Hurricane Rum — a drink
that defined a tour.

Crossfire Punch

Island nights in a glass.
Inspired by the famed rum
punch of Mustique —
music, dancing and stories
that last till sunrise.



Festival Activation
The Morris Minor Sound System & Bar
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Deck Title Here CROSSFIRE HURRICANE
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